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‭Updated March 2024‬

‭1.‬ ‭Purpose.‬‭CCAR recognizes that the internet provides unique opportunities to‬
‭participate in interactive discussions and share information on particular topics‬
‭using a wide variety of social media such as Facebook, Linkedln, Twitter, TikTok,‬
‭Instagram, and other platforms. However, CCAR REALTOR® member‬
‭("Member") use of social media can present risks to CCAR's confidential and‬
‭proprietary information, reputation, and brands, can expose CCAR to‬
‭discrimination and harassment claims, and can jeopardize CCAR's compliance‬
‭with business rules and laws. This Policy is to provide guidance as to appropriate‬
‭use of CCAR social media and information technology ("IT") resources such as‬
‭using CCAR handles, publishing comments and other posts on CCAR sponsored‬
‭web pages and otherwise participating in CCAR sponsored online discussion.‬

‭2.‬ ‭Compliance with REALTOR® Code of Ethics & Standards of Practice‬
‭Above any other reason to comply with this policy is to respect all Members as‬
‭well as Member customers and clients. Both Membership and CCAR staff share‬
‭the same goal of adhering to the REALTOR® Code of Ethics & Standard of‬
‭Practice I 0-5, which states "REALTORS® must not use harassing speech, hate‬
‭speech, epithets, or slurs based on race, color, religion, sex, handicap, familial‬
‭status, national origin, sexual orientation or gender identity." All other guidelines‬
‭described herein aim to meet this minimum standard of respect among‬
‭Membership and the public. If you would like to learn more about Standard of‬
‭Practice I 0-5 and how it applies to online and social media communications,‬
‭CCAR staff is available to educate ai1d provide guidance as needed.‬

‭3.‬ ‭Compliance with Antitrust Laws‬‭It is the policy of CCAR to be in strict compliance‬
‭with all federal and state antitrust laws. CCAR members should be committed to‬
‭conducting all communication in a professional, ethical, and lawful manner,‬
‭including in adherence to all antitrust laws. The following discussion topics are‬
‭always prohibited on CCAR social media channels: agreements to fix prices, limit‬
‭product or service offerings, allocate geographical territory or customers, and‬
‭refuse to deal. Any discussion inconsistent with this policy will not be tolerated.‬

‭4.‬ ‭Upholding Brand Image.‬‭Members are expected to uphold CCAR's high quality‬
‭professional image. CCAR understands that upholding its image may involve‬
‭actively engaging in the local community. Please keep in mind that your activity‬
‭on social media can reflect negatively on CCAR and/or its Members. To (i)‬
‭minimize these business and legal risks, (ii) ensure our brand standards are‬



‭maintained. and (iii) ensure our trademarks are used appropriately, Members are‬
‭required to adhere to this Policy.‬

‭5.‬ ‭Publishing Content on CCAR Sponsored Online and Social Media Accounts.‬‭The‬
‭following terms and conditions apply to Member publication within or on any‬
‭CCAR sponsored social media accounts and activities. We reserve the right to‬
‭require Members to discontinue use of CCAR sponsored social media accounts‬
‭at any time and in our sole discretion.‬

‭5.1. Unless otherwise specified herein, Members may not create or‬
‭maintain a social media account name, user name, "handle", URL, screen‬
‭name, or any other identifying name that contains CCAR branding,‬
‭trademarks, or a variation of one or more CCAR trademarks.‬

‭5.2. You are not permitted to post any photographs or videos of minors on‬
‭CCAR sponsored social media accounts (whether the children of Members,‬
‭CCAR staff, or otherwise) without advanced written permission of the minor's‬
‭legal guardian, unless the minor is not readily identifiable in the photograph or‬
‭video. A minor is not readily identifiable when the minor’s face is not visible.‬

‭5.3. You are not permitted to post any photographs, graphics, music,‬
‭videos, artwork, written expression of ideas, or any other copyrighted‬
‭materials on CCAR sponsored social media accounts without proper‬
‭attribution or advance permission of the author, creator, or owner, regardless‬
‭of whether materials are marked as copyrighted. Attribution includes providing‬
‭track-back details to the original post or content.‬

‭5.4. Do not use any social media platform to (i) post any CCAR proprietary‬
‭information (including but not limited to confidential information, finances‬
‭and/or trade secrets), (ii) criticize or make disparaging remarks about CCAR‬
‭or its membership.‬

‭6.‬ ‭Publishing on CCAR Channels.‬‭CCAR respects the rights of individuals using‬
‭social media to voice their views and opinions. However, when posting within‬
‭CCAR social media channels, CCAR reserves the right to remove comments that‬
‭are considered inappropriate, off-topic, abusive, or are being used to promote‬
‭listings or solicit for third-party sites, initiatives or products. CCAR encourages‬
‭Members to participate responsibly in these media outlets as a means of‬
‭generating interest in CCAR's services and creating business opportunities, so‬
‭long as all of CCAR' s rules and guidelines regarding social media usage,‬
‭particularly in a business context, are adhered to.‬

‭7.‬ ‭Social Media Pages and Groups Guidelines.‬‭Social media pages and groups‬
‭administered by CCAR are places for Members to interact with other Members,‬
‭CCAR staff, consumers, affiliates, and other key constituencies and share‬
‭information about real estate and CCAR. The information provided on these‬



‭pages is for educational and informational purposes only. The information should‬
‭not be construed as a recommendation by CCAR for any course of action‬
‭regarding financial, legal or accounting matters. It is not meant as a substitute for‬
‭professional advice from a qualified legal, accounting or financial professional.‬
‭CCAR does not represent, warrant or endorse the accuracy or reliability of any‬
‭information displayed, uploaded, downloaded or distributed through its pages by‬
‭any user, or any other person or entity. CCAR disclaims liability for any damages‬
‭or losses, direct or indirect, that may result from use of or reliance on information‬
‭contained on the page. Social Media pages and groups utilized by CCAR are for‬
‭Member and consumer communications explicitly and will not be used for other‬
‭purposes under any circumstances unless otherwise expressly written. CCAR‬
‭reserves the right to remove any content, which does not adhere to this policy.‬

‭8.‬ ‭CCAR Ownership of Data and No Right to Privacy.‬‭All contents of CCAR's IT‬
‭resources and communications systems are the property of CCAR. Users of‬
‭CCAR's IT resources and communications systems are expressly advised that in‬
‭order to prevent misuse, and maintain production and discipline, CCAR reserves‬
‭the right to monitor, intercept, and review, without further notice, all activities‬
‭using CCAR's IT resources and communications systems, including but not‬
‭limited to social media postings and activities, and each such user consents to‬
‭such monitoring by using of such resources and systems.‬

‭9.‬ ‭Respect third-party intellectual property, and always use CCAR, SCR, and NAR‬
‭trademarks in accordance with NAR's Membership Marks Manual. REALTOR®‬
‭means member of the National Association of REALTORS® and must not be‬
‭used generically as a synonym for the occupation of "real estate agent" or‬
‭"broker".‬


